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ABSTRACT

The current research aims to 1) study the actual and
expected competencies include competencies gap for public
relations of Executive 2) study the public relations strategy of
executive in vocational education institute 3) suggest the guidance
to improve public relations competencies and improve public
relations strategy of vocational education institute. The data of the
current research was studied both qualitatively and quantitatively
employing questionnaire and in-depth interviews. Data Analysis to
descriptive statistics and inductive analytical Method.

The findings

Actual competencies of executive was high level in
knowledge and medium level in skill and attribute. Expected
competencies of executive was very high level in knowledge and
skill, but attribute was high level. Show that public relations
competency gap of vocational education institute’s executive was
one step in knowledge and attribute, two steps in skill. The public
relations strategic management of institute was low level in
environmental scanning, strategy formulation and strategy
evaluation. But direction setting and strategy implementation was
medium level. In public relations improvement issue findings,
education employees should to continuous improve public
relations competency during placement. Strategic management for
vocational  education institute leader should start from
environmental scanning to public relations direction setting and

enthusiasm implementation and end to effective evaluation. These
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strategic process bring to good public image for vocational

education administration.
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